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ABSTRACT 



The focus o-f this document^ one in a series of 
consumer education materials for U-H Club members and secondary 
studentsr is supermarkets, . food^ and purchasing. The materials in the 
Series are based on the philosophy that teenagers ne^d the training 
and guidance to develop the skills needed to become competent 
consumers. The supermarket project focuses upon four .major 
objectives: help students gain an understanding of ways to save money 
on the food bill; enable students to learn how to use the facts on 
labels to help thea buy the best product; acquaint students jwith some 
of the new supermarket tools — unit pricing^ open dating^ and 
nutritional labeling; and acquaint students with how the tools can 
best h'elp the food shopper. The document ^s divided into two 
sections. The first section is the teacher's guide which contains a- 
statement of purpose, objectivesr ideasr suggested resolirces^ 
learning ac;tivities# and evaluation. The second section is the 
student materigil which contains background reading and learning 
Activities. (Author/JR) 
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STATEMENT OF PURPOSE • 

Food makes up one of the biggest cate- 
gories in family spending. Nearly 16^ 
of aft€r-tax income is spent "for food. 
Even though the amount of after-tax 
income spent for food has decreased over 
the years', there i?. much concern ab'out 
rising food costs. The reason is that 
even a small, rise in the price of >ood, 
when applied to a big chunk of spending, 
has. a major impact; Thus, an under- 
standing of the many and varied aspects 
•^Tnvolved in fbod shopping .is necessary 
if one is to be an informed shopper in 
the supermarket. 



****♦• 



OBJECTIVES or SUPERMARKET PROJECT 

To help th6s?*special interest 4-H mem- 
bers 'gain an understanding of ways to 
save money on the food bi 1 1 . 

To enable the special intemt 4-H 
members to learn ♦how to use the facts 
on labels to help them buy the pro- ^ 
/duct that's best for them. \. 

To acquaint the special interest 4rH 
members with some of the new super- 
market shopping tools -- unit pricing, 
open dating, and nutritional labeling. 

To acquaint the special interest 4-H 
members with how these new shopping 
•tools can help thtf^food shopper. 

r * * * * *^ » 

IDEAS TO TEACH IN SUPERMARKET PROJECT 

Food is one of the largest single expen- 
ses for a family. The information on 
labels can help, you buy the product 
that's right/for you. 



Unit pricing is a means of telling the 
shopper the cost of 'a particular unit" 
of ejn item. 

Open dating, is a date on a packaged food 
product that can be read and understood 
by a shopper. 

Nutritional labeling t^lls yo.u about 
the nutrition of processed foods. > . 

Much can be saved on the food bill if 
the shopper is aware of and uses the 
available shopping tools. 

***** 

suggestETresources . , 

I People I 

The manager of a local supermarket is 
an excellent resource person for the 
supermarket, project. A supermarket man- 
ager would be best utilized at the end 
of the project., In this way the young- 
sters will have studied about supermarket' 
shopping and will have questions to ask. 



I Places I 

A local supermarket would 'be an excellent 
place for an educational tour,. This will 
give the youngsters an opportunity' to 
read labels, look for open dati)lg, prac- 
tice "using unit pricing and study- the lay- 
out of the supermarket, among oth^er 
things. . . 



I Literature" 



SHARPEN UP YOUR SHOPPING - FOOD / 
Florida Cooperative Extensibn* Service. 
Request from your County Extension 4-H 
Coordinator. (EHE 132) Free - 



***** 
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ACTIVITIES FOR LEARNING E^CPERIENCES 

The supermarket project contains f ive^ 
lessons. The topics for the lessons 
were, selected tq help the 4-H meipbers 
gain' a better understanding of the vari- 
ous aspects of supermarket shopping. 

The member pieces prepared for this pro- 
ject contain much information* You will 
find that they can be used as a guide for 
class discussion. Due to the .extent of 
the cont^ertt of the leaflets, only acti- 
vftiSBS^not*mentioned in thejn will "be 
listed below. Of course, one activity 
that goes without mention is. to have the " 
4-H members read tffe materials in each . 
leaflet. < ! 

l.'A Iftcal supermarket manager' can add 
much to th^is- series by speaking about 
supermarkets, i;ie,, merchandising 

. items,: ad vert isSjfig, re-stocking of » 
shelves i unit firicing, open dating, 
etc. You mighti'ask him to t;ell^.of 
some -of the customer abuses and' the 
cost to the supermarket. He might 

' also, like to^t^l about the tempera- , 
tirre. corftrol necessary fjor dairy pro- 
ducts, meats, hm frozen foods* 

It would be goqf-if you, .would asjc-the 
supermarket marfeiger to speak about 
■jobs foV teens in supermarkets. He 
might also* want;; to tell about careers 
in this area. 1 ' " " ^ , 

2/ Open dating of rtllk and milk products* 

ts^^now a realftyjn Florida. You 

will want to 3pei^^" some time discus- . 
sing this new law^^ ' - 

** Effective Date -of Law ' . 
October 1 , 197^ f 

** Meaning of Date ; ' - 

The date^used is the, pull date . Thus,. 
^he date appearing on the container 
• indicates' t)iedatfe the item must be 
removed from the shelf for sale. The 
pull date is 10 days after the pro- 
cessing date. . 



** Indication pf Date 

The. pull-dette can "be Expressed Iti 
one of four ways: ' 
'* June 1 . » ' 

'0601 \ 

'■ 06 01 - ' ' " 

tf6-0l : ' 

** Placement of Date 

The date is to be placed tn a consp.i- 
I cuous location and must be legible. 
The s^iz'e of the lettering Is deter- 
mined by the size of the container, 
' (Due to sweating Of cpntainers, ink;^ 
is usually not used for the date. 
Look for an Imprint of the cjate, 
particularly on milk containers*)^ 

^ • 

3^ Life of Product After Pull Pate 

The, product is to be of a quality that 
will remain in good condition for 96 

. Iiours (4 days! at 45^F . after tRe pull 
date . Of course, milk and milk pro- 
ducts that are ^properly refrigerated 
at 40*^F, or lower will remain. good 
even longer than four* days beyond the 

■ pull dateT* 

• ' * .* 

** Report Complaints To: • \ . • 

Flprida u.^oartment of Agriculture 
and) Consumer Services 

; Department^ of Dairy Regulations 

*- Mayo Building 

Tallahassee, Florida 32301. 

"3;., Have youn students 'bring empty milk 
and'milk produqt containers to class. 
In this way they can study the place- 

. ^ent;0f the pull date on various con- 
tainers. 

^ 4r * ★ 4r ★ 

EVALUATION OF LEARNING 

You will no doubt want to evaluate the ^ 
educational experience this series gav^.- 
your students. Below are some sugges- 
tions for evaluations* You may want to 
pre-test as well as post-test your, stu- 
dents* (The answers are given for^^our 
convenience.) ^/ 



JfatchlTig y , • . ^ 

g 1. the last day a store may offer an. item for sale. a. code dating. 

"k^ 2i the cost of a j}arti6ular^unit; of an_Jtem. , , , b. label 

1 3. acfbocTthat has. had something^cfone to it bfetween c. pack date * * 

tieing picked and sold to you. ^ d. open dating , 

d 4^. any^ate on a packaged food product that can be ' e. nutritional label 

read ancr understood, b^r the shopper. ^ . f. .essential nutrients* 

' 5. the^"window" on a carv. g. puH date 

i5; the date'X)f manufacturing, processing, or final . ' h. shelf tag 

# . packaging. ' / freshness date 

f 7. things like vjtaminsi minerals, protein and fat. ^j'. expiration* dite 

8. the date that iheans "Do not use after date shown". ^ k. unit price ' 

* 9. any date pn a packaged food product ^hat cannot 1. processed. food 
be read and understood by the shopper. 
h 10. means used to tell shoppers jthe unit price of an item. 



Multiple.Choice 



< b 1. the; pull date required on milk conta^iners indicates, that the milk was processed 
^ a* 4 days b. 10 days - c. 12 days ...before the date on the container. 

_cj2. Milk should last 96 hours (4 days) after the pull date at a maximum tempera- * 
ture of ~ • ■ ' ^ . s • 

a. 50^F b.^45^C . c. 45^F d. 40!^F — . ^ 



d 3. Reading labels helps you* — 

a. buy products f6r their intended c. know what ingrediehts you're pay-" 
use. < ^ " I ■ ing for. 

b. buy the .amount needed for' the d. all, of the above, 
sll'e of your family. • ' e. a and b above. , 



'i) 4. A quality assurance or frfeshness date Jndieates — ^ ' 

a. the last day the store may. offer tt left the processing plant. 

the food. for sale. c. ihe date of manufacturi;ig, processing, 

b. until the date" shown, the product or final packaging. * 
' - will bp the sartfe quality as when ^ * ' 

True-* False ^ • , , . / ' 

^: \ . ' * . J : 

T 1. There are certain facts required by law.on all labels. 
/X" 2^ Nutritional labeling will add more facts than are now on labels. 
X" 3. It becomes hard to determine food value when several foods are used in one pro- 
; duct, like pizza and fruit coctail. * . 
F 4. If water is^ listed first on a list of> ingredients, this indicates thVt water 
is the least predomirtent ingredient in the food product. ^ 
, _F_ 5. The information on labels of foods imported from another country does not have 
to be written in English. * , / . 

JN 6. Open dating tells the shopper how fresh a product is. / 

Essay * . ^ *' , / 

^ • . . / 

' Pretend tha^ youWe been given total responsibility for fbod buying for your, family 
' f6r the next month. What^steps would you take to be surre of getting the ipost for yol 
foQd dollars? What supermarket shopping tools would you m^e use of? 

***** 

* PwpArtdby: ChMiiBarUchtDxirham ConitilUntl Mary N. Hmlfon ' 

Komt Man«em«nt and / Coniumw EductUon' 

' <. Family Econoxnlci^pacUUft rj '* I Specialist 





- ■ SUPERMARKET SHOPPING 



You probably are nat the major food purchaser in ypu<* family. But it won't 
be too much longer until you* 11 be out on yi^ur own, fiow isVgood flflie for you ' 
to learn a^Uttle about supermarket shopping,. Perhaps you'll even be S^>]e to 
he|p with the family shop^ing,and practice some money saving tips. 



Rood is pnfe of the largest expenses for a' family, 
ige family spends as mych as 20%. of the,i r* income for food. 



1 1-! s 'estimated that the 
average tamily spends as nijiich as 20?. of the,i r* income for food, .For a low income 
family, the percentage can be as high as k5%* Since so much money is left at 
^the supermarket, you need to learn how to feel you're getting your money* s worth 
,in food 4 * Jf c ' ' ' I 



MONEY SAVINb STEPS 



:erlc 



READ YOUR SUPERMARKET ADS,. ' 

Food retailing is a highly ccfmpetitive 

field, .Supermarkets aYe always having 

sales to try to get you to come to 

their store. Take advantage of ever>;^ ^ 

reduction in price for those items you 

need, Ohe word of caution though. 

The cost (Sf driving to widely scattered 

supermarkets can eat up your^ savings 

fn a hurry, regardless of the fantastic 

§pecialsl 

MAKE OUT MENUS FOR THE NEXT WEEK, 
' Let the weekly specials be' your menu 
guide. Your jnenus needn't be lengthy, 
A quick list of your meals will do, 

MAKE^A SHOPPING LIST, 
Check to see what food^ you have, 
^ Then decide what you Ml need to fix - 
the meals you've planned. Try to make 
your list complete, 

TAKE YOUR LIST^TO THE SUPERMARKET AND 
•STICK WITH IT, 

Some people flad a supermarket a fas- 
cinating place. They buy lots of. 
things they don't need. 



NEVER GO SHOPPING WHEN YOU'RE HU^iGRY, 
Or you'll buy more thaa you planned,* 
The pFctures on food i^ms look appe- 
tizing anyway. They'll lQ6k even 
better whenyoajre hungryl 

CHE!cK OUT FOO^ AND NOfj-pOOD ITEMS 
SEPARATELY 

Out of every dollar spent at the super 
market, 20^*is speV^t for things you 
can't eat, 

COMPARE PACKAGE SIZE, ' > ^, 

Check the unit price of the different 
package sizes, Oftfen money can be 
saved if you buy the largest size, 
Butmake sure you have storage room 



and the 
use it. 



itemwon^'t spoil before you 



COMPARE PRIVATE* AND NATIONAL 'BRANDS, 
Most supermarket chains package many, 
products uhder their own labe4', .,The 
private brands usudlly sell for less 
than the heavily advertised national 
brands. In many cases, the quality 
Is the same. Compare the brapds'as the 
the product is needed*. 
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'some supermarket psychology 



''Food store owneri know about, the 
psychology of buying. 'They've learned 
that the layout of the -store Influences 
your spendlrfg, more than ^anything else. 



Vs take a trip th^gh a food 
^tore.^ Be sure tt) get your shopping 
cant. You're expected to go Into the v 
, aisle along the wall first. '•Supermf rket 
\rnen call this the first perimeter aisle. 
• . ^'nd brightly colored displays 

Set up to attract you. If you're drawn ' 
to the displays, think twice.' js It the 
^ ' Item being dlsplayecj^at you want, or 
/ the sign? . X 

SoiT^ie of the beFt selling items are 
putlon the perimeter aisles. These In-" 
. elude product, meat, da Try,, frozen foods' 
^ ^ and bakery goods. You '^ 1 notice that 
best-sellj^g Items are often. displayed 
across from each pther. Lettuce may be 
-placed along the wall.* The tomatoes are 
on the' opposite counter. ' This makes you 
^ crisscross khe aisle. In doing this your 
eye may fall od something you hadn't 
. thought you needed (and probably don't). 

Certain Items attract shoppers no 
matter where In the store they are 
placed. The ten best customer attractors 
are: 

1 . coffee 

2. cookies & 
crackers 

3* canned vegetable^ 



5. 
6. 
7. 



baking needs 
canned soups 
cereals 
sugar 



the lay-out 
d to flwke ^u wa< 

with the faS^l 




8. -paper products 10, sal^d dressings 

9. laundry supplies e oils 
Thesis, goods, are placed fn the middle " 
alsl^ near 4tems that don't sell « 
well. By 'so doing you're attracted ' 
to' that ^>art of the st^re. 

Whatever aFsle you find yourself 
Irv the store manager has done bis best 
to make sure you don't leave \t without 
picking up one or -tjwo "extra" Items. 
The store owner may get 'you to buy two 
Jtems Instead of one. This Is done by , 
placing related produc.ts next to each 
other. You'll see canned milk with 
baby food?. Powdered cream often will 
be with coffee. Syrup Is placed ne^r' 
pancake mixes. Pretzels ahd chips go ' 
•weM \^ilth soft drinks. 
^ • • 

Beware of special tllsplays at tlv 
end of allies. They tend to Increase 
Impulse buying-. Candy and health and 
beauty aids are considered the top 
Impulse Iten^s.* They're placed \xy those' 
areas of the store where cus'tomer traffic 
Is heaviest. A favorite place Is near 
the check-out lanes. You may notice 
that candy, cookies and crackers are ^ 
placed on lov^r shelves. This IsH^r - 
the convenience of children, 




'Spend the least amounV of ^Ime you 
can In the supermarket. TheNfiore" time 
you spend, the more money you'll leave. 
In their cash register. 



SUGGESTED ACTIVITIES 



1. Study 
arranged 
How? 

2. Help with the faJll^ly food buying for 
two weeks. Keep track of the amount 
spent at the supermarket for food and 
non-food Items. , 

3. Read the food ads^lnthe paper. 



Make iip some meal, plans using the Items 
on special. Figure the cost of these 
meals, for Vour family. - 

Study your family's food buying- hab- 
its. * See If there are ways the food 
^blll cotMd baKreduced. Discuss. 
5. Make a collage of supermarket ad's. 



***** 
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READING LABELS ■ • • 

Can you Imagine shopping in a supermarkiet where there were'no labels on any 
of the cans or packages? You wouldnlt have any idea what you were buying. And, 
y^d'd probably end up with some very strange meals! / 

A label serves as a "window** on a can. It gives you the^ inside facts on 
the outside. You*'ll find lots of information on a^labej. The informatiqn on ^ 
a label is put there to help you buy the product , that's righ^for you. 



FACTS REQUIRED ON LABELS 



There are certain facts required by law on all labels. The information that 
must appeaf on processed food labels is listed below. Read the facts. Then draw 
lines connecting the facts wltri the, label at the bottom of the page./ ^ 



* The product name. This means names 
Mike tomatoes, corn, peaches, etc. 

* The style, variety and packing jnedium 
when relevant.' These facts tell you 
things like whether you're getting 
sliced or diced carrots; white or yel- 
low variety of corn; or pears pac|j^d 

In water, 'a Ijght syrup or a heavy 
syrup. 

* The net contents of the container. 

* The name, address and zip. code of the 
manufacturer, packer or distributor. 

* The fdcts about , -any addietd, artificial 
color, flavor or preservative.^ 

—4- — 



* A list of ingredients. These must b^ 
listed in order of \x\^\r predominance., \ 
Some products are not, included in this 
rule. This is, because standards of " ^ 
identity have be^ set by the goverrlment. 

* Some foods ^rt packed for specia,! dle^ts. 
When this is t/He case, the lab^J must\ 
list certain things about salt, ^rtlflclJll 
sweeteners, ca'lories,**'and other nutrition 
facts. / / . . , ^ 

* All in^rmation on Mabels must be In 
Engl ish.' This ' Includes labels on jm- 
ported/roods, too.' ' ^ * 
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CocM^ Co* 

CMccKKXIl 

jQiitritiutor 



/ 

Fruit Cocktail 


Ingredients 

)peaches/peors\ 
gropes, cherries, 

heovy syrup' of ^ ' 
water ond sugor \ 

# 


in heavy syrup 
, cherriei flrtificiolly 
colored red ' 

r 


Nit Wt/t7oz.(i lb.i oz) 


♦ 

* « 
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abets. You nufy find such 



product; 

* A picture of ^e, 
you know the 001^5 
of what's insid< 




FACTS NOT REQUIRED ON i^lElS 

♦ •:bot oFT^r found otuieis 

manuffctur^rs ^dd/^ther facts 



. Often 
things 4s: 



• */The brand /name. The manufi(cturer 
' always puts' this on a labeK He wants 
you to be able to easi ly/fdenttfy his 
luct; / ^ 



Directions for (asing the product. 
Sometimes a rbcipe is given. 



>roduct. This helps 
size and appearance 



* Size] 
exampi 
very ybung 



or degree of maturity. For 
peas could be isald to be 
, young or nearly mature. 



* The number of cups, size of pieces or 
.number of servings. Some labels* even 

tell yoli the size of a certain number of 
seryfngs. An example is ''^ - 1/2 cup 
$ervings*^ 

* Instrijctions for handling and storing^ 



* Mention of a recipe book or other 
printed information available. 

* A brief description about the pro- 
duct » like how it's made or packed. 

* Nutritional intormation Is likely 
to.be found on labels soon. 



READING LABELS HELPS YOU. 



... buy products for^thelr Intenqed use. 
If you're making soup^, you wouldn't need 
to spend extra money on whole fancy to*v 
matoeSy since theyMI just be chopped up. 

"... buy products that are the best price 

* for your budget. You need to eat vege- 
^ tables, but there's a big difference In 

V price between asparagus and corn. 

* ^ • 

... buy the 'amount needed for the size 
:,pf your family. Even though the largest 
' "^slze may cost less per ounce, it won't 
be cheaper unless you use all of it. 



..4 buy products you want at the 
supermarket. 

... know what ingredients you're paying 
for. The first Ingr^^dlent on the list 
of Ingredients Is the one which occurs 
In the greatest amount In a product. 
So be careful about products listing 
watirr as the first Ingredient. 

... know' how much conv%|f ience you' re 
getting. Some pre-'packaged dinners 
only need to be heated and served. 
Ot'hers may need extra Ingredients added 



SUGGESTED ACTIVITIES 



K Hake a collection of labels. Paste 
each pn a separate sheet of paper. List 
the facts that are on the label. Draw 
lines to the label to point out each of 
the facts you've|l Isted. (Don't -take, 
labels off cans that haven '% been used 
withoul asking your mother.) 



2.. Hake a bulletin boarr.d display with 
your class about labels. 

3. Go. grocery shopping with a member 
of your family. Practice reading 
labels and .corhpa ring products. 



Prtirwtd by: ChatU BATUcht DuxhAm 
Homt MaoagMBtAt and 
Family EeoaomicaSpaciaUat 
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WHICH MSTS LESS PER OUNCE? 

• • • an o^voz* can costing 18< 
a 12 oz% . can costing 27C 
a 20 oz. )can costing kSi 



UNIT PfilCING, 



TO FIND OUT MHtCH IS THE BEST BUY... 
divide the cost by the number of 
ounces. Use the space below for K 



your figures^ 



4 



J 



J 



4 
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What answer did you get for each example? . Old you get *the Same answer 
for each? tf you got 2.25^ per ounce fof each can, you* re right!- ^ 

. Think for a moment — • could you tell that** each can was going to be 
equally as good a buy befpre dividing the cost by the ounces? If you^re * ♦ 
like most people, prob^blyNiot . 

• Can you Imagine' cjivlding the cost the number of 
ounces for every item you or your mother buys In the gro- 
cery store? That used to be the only way tp be certain 
af getting the best buy. Jt was a lot of work and took 
lots of time. So, most shoppers Just didn*t even bother 
to ^tr^to. f ind which Item would cost the least per ounce. 

" -But now there *s a new shopping tool. Vlt*s called 
unit pricing. With unlt^fJr icing, you don^t have to be a 
math wizard* AlPyou need to do is understand unit pricing 
and use ^t.- If you'use unit prJcing, you're sure to always 
buy the size item that costs ^he least per ounce. 
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WHAT rS UNtT PRtCtNG? 



ricln'g Is a means of telling 
r the cost of a particular 
Item. The unit of measure 
the ounce, poun^, or qu^t. 
most stores use the ounce 
of measure. 

Shelf tags are used for telling the 
shopper the unit price. The shelf tags 
are placed on the front edge of the 
shelves throughout the supermarket. 
Most shelf tags contain these facts: 
... unit cost of the product 
... tptal cost oiF the product 
. name of the product ^\ 
... total weight of the product 
... computer code ribmber / 

: V 

To the right is an example of a 
shelf tag shewing a unit price. Not 
all shelf tags look like this one. 
But they all contain the same kind ^ 
of Information. 



WHY USE UNfT JfRICtNG? 



The unit price on the various shelf 
tags make It easLer to compare prices 
on food Items. Thus, unit pricing can 
help shoppers find the best buy as far 
as the price factor Is concerned. ' • 

Unit pricing helps shoppers make 
cho\ces_>/hen they have an option among 
sizes and brands. There are now two 
Important types of comparisons you can 
make In only seconds. 
1. You can compare the cost of the 

different size cans of a product 

within the same brand. * 
2; You can compare the cost of the' 

same product among different brands. 
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WORDS'^O KNOW 



UNIT PRICE - the cost of » particular unit of an -item. 
The unit of measure used most^ often Is the ounce. 

SHELF TAG - a tag placed on the front of the shelf that 
tells the shopper the unit pri^e of a product. 

SUGGESTED ACTIVITIES 



ll Find out which stores in your com- 
, * munlty have unit pricing. 

2. Find out which stores in your com- 
munity do" not have unit 'prfcJlng. 
(Y>du probably won't find unl*t pric- 
Ing'ln small grocery stores. This 
Is because of -the cost of- a compuV 
ter to figure *out the prices. )• 



I 

Explain unit prlclng^tp the person 
in your family who does the grocery 
shopping. 

&o grocery, shopping with a member 
of your family at a store with • 
unit pricing and practice .compar- 
ing prices by u^Ing unit pricing. 
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OPEN DATING ^ * 

Take a look at the bottom of some cans of food* 
You'll find all kind^ of strange letters, numbers 
and symbol si They probably will have no meaning to 
you or anyone you know. But they mean something to 
someone. Or, they wouldn't be there. 

. . Th.is is- what fs called coding. Many of the 
codes include a production date, the Mast date of 
sale, or t^e' shelf life. The codes may also in- 
clude information ,tike the plant location, the 
shift, raw material sources, etc. These last few 
jtemsA'ouldn't be fmportant to , the shopper. But . 
the facts iho\iX dates would be. 



Code da'tifig^does not allow the shopper to know 
« date informatiQn about; a product. Opea dating would. 



WHAT IS OPEN DATING? 



Opep datJn'g means any date .on a packaged food p-A^duct that can be 
• read and understood by the shopper. d^e*n *,d9ti^ng. Is belncf tried in many 
stores thcQuahQuJtjth^ country. If you look: you'll find ;5ome products 
with dates you can read. Such dates may ber shown in both letters and 
numbers like FEB 28.^ Or, they mdy be shown \p numbers only like 2-28 
or 0228. * . , * , V - 



read do* appear on s6me foods. 



^But the shopper may 



* Dates that cal^ 
not always know whap^lie date, nueans. Thl3 *is, because a date op a food 
'product could mean any of four things; 



1. Pack date — Tills is;the'date of manufacturing, pro<;essing or 
flriaV packaging. It's a* known date some. time In the past. 



2. Pull ddte — This Is the Igst day a~"store*may offer the food 
for sale. This date allows th^ shopper a good amount of time t 



to 
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3* Quality assurance or Freshness date^ ~ Until the d«tc shown, the 
product win be tlie same quality as when It left* the processing plant. 
Sometime after this, date the product will no longer be of the best 
quality. 

k. Expiration date This means "Do not use after dat,e shown," 
It's the hardest date of all to determine* This Is becauser a pro- 



duct Is not good today and bad tomorrow, 
slowly over a period of time. 



The qual Ity decl Ines. 



It's not known yet whicff definition of open gating will beiom^^dely 
used. This will depend on the results of the stores testing oper/dating. 
But, a date that can be read is of no value unless Its meaning is known 
to shoppers; A date can mean many things. It's important fo/all dates 
to mean the same thing. 

^ • ^ ' WHY THE NEED FOR 0?EN DATING? 

*. ^pen dating tells the, shopper how fresh a. product Is. This Is most 
Important In buying dairy^^nd bakery products. It's a'lso Important for 
refrigerated dough products and eggs. It's good to know for meat products, 
too. And, it yould be helpful for canned and frozen ^products. 

Open dating could, also^ help the homemaker at home. She would be 
able to use the o^Vdest products on her shelf first, 'it's true that most 
foods are used lohg before their quality declines too much. ^ But sometimes 
cans and packages get pushed to the back of the shelf and forgotten. Open 
dating would help the homemaker know the quality of product to expect. 



WORDS TO Know 




code dating any date/on a packaged food product that 
cannot be. read and understood by the shofiper, 

open dating — i^y date on a packaged food 'product that 
can be read and understood^ by the shopper. 

. SUGGESTED ACTIVITIES 



1. Look at all the food products 
at home 'for \lates. Make a list 
of those with: 
-^code dates ^ 

li'ou can read' but.doi^'t 
lat they mean 
/ou can read and know' 
tjhey mean 



2. Go grocery shopping with a mem- 
ber of your family. Look for pro- 
ducts with dates* you can read. 
They're often on t^e bottom of 
containers. Be carefuVnot to 
spill anything. If you don't ' • 
understand a date, ask someone 
who works In the store. 



* * * 
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NUTRITIONAL LABELING . 

WHAT IS NUTRITIONAL LABELIfJG? 

Nutritional labeTing is a new kind of labeling. You probably 
won't find it on many labels in Florida yet. But, it's something you 
should know about. Several food stores are trying different styles of 
labels in other parts of the country. Nutritionjal labeling is expected 
to be accepted nationwide soon. 

''^ "^MutlTTional labeling will add mgre facts to labels. It will tell . 
you about the nutrition of processed! foods. Processed foods are those 
that have had something done to* p-\m between being picked and sold to 
you. Bread, canned corn, frozenS>^s and noodles *are examples of pro- 
cessed foods. Can you think of oth^s? List six foods you can buy in 
supermarkets that .have been changed in some way. 



Nutritional labeling will tell you about the amount of essential 
nutrients in a food. Tssentlal nutrients- are things like vitamins,* 
minerals, protein, fat, carbohydrates and calories. Nutrients are 
found in all our food. We need a certain amount ,of^ each every day to 
be healthy. 



WHY DO WE NEED NUTRITIONAL LABELING? 



ERLC: 



Most of our foods used to be unprocessed. 
It's easy to analyze the value of a single food 
such as tomatoes, Nzhicken, carrots^ etc. But 
when the form of the food is changed through^ 
processing like freezing, drying or. canning, 
'\t becomes hard to determine the food, value. 
When several foods are*us^ in one .product 
such as frozen pizzas or canned fruit cock- 
tail, it's really hard to figure out what the 
actual nutritive v^lue is. ^ 
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One reason then for nutritional labeling is to make it possible 
for you to know what nutrients you're getting in foods. By using the 
nutritTonal labeling, you can combine many processed foods and be sure 
of eating a balanced diet. 




• Nutritional labeling will also be a help U] calorie 
control. It will make people realize that all Joods 
contain carlories. They will als^ be dble to s6e that 
the serving size is Important in weight control. 



There are lots of people with disearses of the heart 
and the blood vessels. It's very import;ant for them to 
know the amount;of fat in their diets. Nutritional label 
ing will give them this information. 



Some people are known as hypertensives. For 
the salt content of foods is important. Nutritional 
labeling will be good for them, too. 



a 

them 



WORDS TO KNOV(, <> 

proces-sed food a food -that has had something done to it 
, between being picked and sold to you.. It may have been 
canned, f rozen mi 1 led , combined, dehydrated- or processed • 
in some other way. 

nutritional labeling a label that tell s. you a'bout the 
nutrition of a product'. 

essential nutrients these are things like vitamins, 

minerals, protein, fats, carbohydrates, and calories. / 

A certain amount of each is needed every day to be healthy. 

SUGGESTED ACTIVITIES 

1. Make a list of all^'the vitamins. 
Learn about two foods* .that are a 
good 'Source of each vitamin. J^ind 
out what each vitamin does fox_yoa,„ 

2. Make a list of* the minerals you 
need to eat. Find out about two 
foods that are good sources for 
each of thes§, minerals. Learn what 
these minerals do for you, 
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3. Make a collage of pictures that 
show foods that are-good fcr you. 

, ^. Figure out which nutrients the 
school lunch of the day provides 
for you. ' ' 

5. Write down everything you eat 
* during one .day. Then see if you 
ate some of each of the nutrients. 
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